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THE FACES OF RBI PRESENTED BY KPMG TO PREMIERE ON ESPN2 

James Loney Hosts Special to Highlight the kids and coaches that make up MLB’s Inner City Baseball Program 
 

 Major League Baseball and KPMG announced today they will premiere The Faces of RBI Presented by 

KPMG on Tuesday, September 2, on ESPN2 at 9:00 p.m. ET.  The compelling one-hour special, produced 

by Major League Baseball Productions, will provide an intimate look at the many faces that make up the 

Reviving Baseball in Inner Cities (RBI) presented by KPMG program.  Set against the 

backdrop of the 2008 RBI World Series presented by KPMG held in early August in 

the greater Los Angeles area, the special will explore the experiences of kids who 

participate in RBI, the coaches who mentor them, the MLB executives who champion 

the program and the KPMG volunteers who provide support to make it all happen.  

The show will follow several individuals, including two of this year’s six RBI for RBI 

presented by KPMG scholarship winners, Courtney Thompkins of Pittsburgh and Cameron Hart of Los 

Angeles.   

 The one-hour special will feature an inside look at stories that include a player that has overcome 

dyslexia, players that grow up in economically deprived areas, and players that have no parental figure in 

their life.  RBI even brings together two brothers that have not seen each other in four years.  It will also 

include insights from some of the program’s strongest supporters, including KPMG Chairman and CEO Tim 

Flynn.   

 The Faces of RBI Presented by KPMG will be hosted and narrated by RBI alumnus and Los Angeles 

Dodgers First Baseman James Loney, who participated in the 1999 Houston RBI program as a youngster.   

 “When I was growing up in the Houston area, I got the chance to participate in the RBI program, and 

I’ve got to tell you, it played a huge role in who I am today,” said Loney.  

 RBI, administered by Major League Baseball and sponsored by KPMG, annually provides as many as 

100,000 boys and girls, primarily from diverse and underserved areas, with the opportunity to play 

baseball and softball.  Since its inception, Major League Baseball Clubs have drafted more than 180 RBI 

participants including at least seven RBI graduates in the recently completed 2008 First-Year Player Draft.  

Countless children have been impacted by the program, going on to college and contributing positively to 

their communities.  The RBI programs also feature educational and life skills components, including 



Breaking Barriers: In Sports, In Life, a multicultural character education program developed by Major 

League Baseball, and Boys & Girls Clubs of America’s Quick SMART! (Skills Mastery And Resistance 

Training) program.    

     The RBI World Series presented by KPMG will be used as the springboard to guide viewers through the 

range of emotions experienced through the players’ wins and losses and triumphs and failures.  The Faces 

of RBI Presented by KPMG will travel through each day of the tournament while taking a close look at 

players’ stories.  Viewers will get an idea of their struggles and learn of their consequent successes 

through the RBI World Series presented by KPMG. A combination of on-camera testimonials, in-game 

sound, behind-the-scenes moments and up-close game coverage also will be included in the show. 

Interspersed throughout the program will be key moments of the 24 baseball and softball teams that 

competed in the 16th annual RBI World Series presented by KPMG. 

 Major League Baseball sponsors are the only entities with commercial time during the program.  MLB 

themed spots from KPMG, Sharp, Pepsi, Holiday Inn, MasterCard, One A Day, Gillette and Chevrolet will 

appear throughout the broadcast of The Faces of RBI Presented by KPMG. 

 

About RBI  
RBI presented by KPMG is one of many Major League Baseball initiatives dedicated to enhancing youth 
participation and interest in baseball and softball.  Specifically, RBI is designed to promote interest in the 
sport and encourage kids to stay in school.  RBI programs have been started in more than 200 cities 
worldwide, and annually provide as many as 100,000 boys and girls the opportunity to play baseball and 
softball.   
 
About KPMG 

KPMG is a global network of professional firms providing Audit, Tax and Advisory services. The company 
operates in 148 countries and has 113,000 people working in member firms around the world. The 
independent member firms of the KPMG network are affiliated with KPMG International, a Swiss 
cooperative. Each KPMG firm is legally distinct and separate entity, and describes itself as such. 
 

About Major League Baseball Productions 
Major League Baseball Productions is the Emmy® award-winning television and video production division 
of Major League Baseball and official video archivists of the game.  With unparalleled access to the game 
and its players, Major League Baseball Productions produces original programming for growing audiences 
worldwide through its network specials, exclusive home videos, commercials and other specialty 
programming.  For more information on Major League Baseball Productions, log on to 
www.MLBProductions.com. 
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